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Abstract: Based on the successful development experience of the advertising at present major sports

competition venues, the paper concludes that the advertising development at China's sports venues has

obvious advantages and certain positive significance. It puts forward four ways of developing advertising at

the venues. On the basis of analyzing the major existing problems in advertising development, the paper

suggests to develop deeply the intangible assets of advertising, develop professionally advertising at the

venues, match the advertising development with the harmonious development of the city, reduce excess

government intervention and offer full support to the development of advertising at the venues, strengthen

the research and summarization of the experience, etc.
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