
  Sport Science Research

25

s takeholder

Bryson Crosby

VIP

Getz

Getz

Analysis on the Stakeholders of Sport Events
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Abstract: Based on the relative documents and the stakeholder theory, the article tries to form a

framework of sport event stakeholders in line with the reality of sport event operation in China. It analyzes

some major stakeholders of China's sport events.
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Figure 1  Stakeholders of Sport Events
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Table   Revenue of Global TV Broadcast of the Previous Olympic Games
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Table   Total TV Viewing Hours of the 2000 Sydney Olympic Games
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