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Cognitive Effect of the Major World Sport Events
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Abstract: The cognitive effect of the major world sport events can not only reflect the effect of the

event promotion, but also affect the result which the sponsors expect. Based on the survey of event

cognitive effect, the paper tries to sort out in practice a set of cognitive effect research methods which are

suitable for major world sport events.
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Table   Cognitive Details of the Tennis Masters Cup

Table   Cognitive Effect before and after the Tennis Masters

Cup 2007

Table   Cognitive Effect before and after the Previous Tennis

Masters Cup

Table   Proportion of the Ways of Learning Tennis Masters
Cup before the Start of the Event

Table   Proportion of the Ways of Learning Tennis Masters

Cup after the Event



Sport Science Research

46

[1]

[2]

[3]

[4]

[5]

Table   Cognitive Effect of the Ball-Boys

Table   Reasons for Loving Tennis Masters Cup


